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“WWe work toachievez balance of art
and science in OHr architecture.”

Baob Harrs

|
[ Contributing to Texas' regional culture and the environment with award-winning designs
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ANTENORA
ARCHITECTS, LLP

Designing healthier and more sustainable
buildings while mitigating costs for clients

BY DANIEL CASCIATO

AT A GLANCE

LOCATION!

ALISTIN, TX

FOUNDED:
1967

2008 SALES:

SE00,000
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AUSTIN-BASED ANTENORA ARCHITECTS, LLP 'WAS
founded in 1997 on the belicf that architecture should
be responsive o the needs and aspirathons of the peaple
whao use the |I1Ii|'=|-illg. rather than a riged expression of

architectural dogma

Founder Michael Antenora believes a well-conceived

|1U|J(|i|tg ks one that's responsive to the needs of pe

mindful of the forces of nature, local environment,

and site; 3I'l"||i|l:|.'|l.||;!|_-. respe ctiul to its community

and context; and can be buile within reasonable and
predictable |1u-|gvt and schedule expectations. “We're
-1-|W-1}'5- thinking about ways to work with what's glven

to us,” Antenora Eays. “That means if there's a hill or
trees or view on the site, ora l.l!'-::IIIIII:IIH.I'II.' loeal building

material, we try to incorporate that into the design, We

GREEN BUSENESS QUARTERLY w0y Limn

keep that context in mind and don’t try te come in and

wipse off the slate and put this new foreign ohject on the

landscape, We tr ¥ to bz mriee organic and holistic in the

way we consider ':hiﬂg: and make decisions,”

In terms of green and sust nln.1|1|||-.?. Antenor Ar
chitects wants to give clients a healthicr and grecner
|ll.ll|l.||||;_l; inn o Far less costly way than, perhaps, they had
imagined, "Asa profession, we have more resources
than ever before w build ':||:'.a|!|:|_!.' |'-|.|i|-:|i||g;. and utilize
sustainable practices,” Antenora s s “We believe we
add value to our serviees by wsing our know |-|'-'|t1_._ arvil
experience to net only help our clients ereate a hand-
sOmie, |'u:=a.'ri|.:.. and environmentally sound building, but
alzo to further their business objectives or fulfl] their

persanal aspirations for thelr home "

Antenora Architects has been con sistently recogniped

for its excellenes in l|r-.|g||_ construction, and business

integrity, as well as its contributions to the commu-

nity at |.||gr *One of the lundamental, environmen-
tally conscious practices that we've utilized since the
very beginning is to encourage renovation and reuse
whenever appropriate, rather than tearing down and
|:-ui!r|i:|.}: new.” Antenora savs, adding that around ten
years agn it was cheaper to tear down a construction
and start over, "However,” he continues, "theaper and
Tje

of view. F-:rrlllr|.11|'|}'. with some recent successful rewse

casier can be rather subjective, depending on your poim
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As architects, we have an amazing
opportunity and responsibility to
increase awareness about issues like
sustainability, and even to educate

toa degruu.

Michael Antencra, Founder

Y

projects around the country, it's not as radical a notion
to consider that yens may save some cost and get a better
I‘"il”n:“nf. h:u reusing what you have rather than starting

fram scratch.”

While Antenora is |.'1'||1:-|:|r.1grr| and excited about green
|.1uJJ|JJ:|'.|_t practices |:-n'v::1'rr|ng maore mainstream, he's also
a little l’]j:up].‘tuml:d andd diismayed at the same time, "As
it's coming o the fore,” he says, "people are much more
aware of it, and it's much more a conventicnal part of

practice than it was 10-20 years ag 2

But Antenora is also secing some firms in his industs ¥
greenwashing their clicnts. These companies, he says,
use the green movement as a marketing tool rather
!-'-l|llil1!: sustainable Ideals and Incor porating it into the
design, "As architects, we have an amazing opportunity
and responsibility to increase awareness about issues like
sustaimability, and even to educate 1o a degree,” he says,

"But if we're only using those opportunities a8 a means tio
get the next job, and we'ne not really practicing relative
10 those core values once we get that job, that's really
1‘|l1-'l-|:'|lniullr|g "

However, Antenora adds that the more engaged and
1|'|m.|:,_1_]1-1 Ful E‘irlll.i.'ﬁn'ill"l.'l.l\‘ are ||~i|||_t thisasa ]r—g:il Tmake
ool and are very sincere in the practice of iy, "We're
going to have Ir:li|d:|:g< that operate more clhiciently,

use less resources to be built, and the air and interior
environments will he healthier for their occupants,” he
says, "It's of no surprise that this often leads 1o an averall
increase in not |m]:r pri:rlllrtil'itl. bt also in |_-|1||_|'||_|-.,1.--_-
morale. Further, with comtinued focus, the manufactue-
Ing and construction processes, both from the cradle and
grave sides, are going to be much cleaner and will be less
invasive and destructive to the environment. There's just
very litthe downslde to any of this.” v
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This University Federal Credit Union branch was designed co
EErVE A5 an EXprecson n_r'rhr chient ¥ progrevsie refuil approech fo

firracial and invetment service,

JNR Millwork Ltd.

JMR Millwark is a fully integrated Custom Millwork provider. Thelr
range of services include: design, engineering, fabricadon, installation
and project management for commercial clientele both locally and
internationally With experience in both rewil, and food service, JNR
has prided itself on its reputation of offering quality products that
will meet both deadlines and budgees.

795 Middlefield Rd. Unit | Scarborough, Ontario MIVZTY, Canada
P416-293-8850 | F41&-291-6180
www. nrmillwerk.com
Contocts: Ritchie Cheng
Etan Blurn




